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Date:

Venue:
Organiser:

Co- Organiser:
Patronage:

US/ Canadian
Companies:

International contact;

September 24 - 26, 2009 [Thu. — Sat.]

Boston MA, Boston Convention and Exhibition Center
New Hope Natural Media

Nurnberg Global Fairs GmbH

IR&:’M International Federation of Organic Agriculture Movements

New Hope Natural Media
Mr. Patrick Smith

Phone: +1(0) 303.998-9198
Fax: +1(0) 303.939-9559
eMail:psmith@newhope.com

Nurnberg Global Fairs GmbH
Ms. Ann-Christin Gouverneur
Messezentrum

90471 Nirnberg

Germany

Tel:  +(0) 49.911.8606-8684
Fax: +(0) 49.911.8606-8694
eMail:biofach@ngfmail.com

To book an exhibition space in 2010, please contact one of the contacts
mentioned above.

Please note the date for BioFach America 2010:

14 — 16 October 2010
Boston MA, USA
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Exhibition Area: Net space BioFach America: 1.803 sgm
Net space Natural Products Expo East: 14.177 sqgm

Exhibitors: Domestic | International

Total

Exhibitors 112 68
Co-exhibitors 4

184

Exhibitors in percentage 60 % 39 %

100 %

Net m2 occupied 1.245 558

1.803

Net m2 in percentage 69 % 31 %

100 %

Official pavilions: - APEX/ IPD (Brasil)
- Foreign Affairs and International Trade Argentina
(Argentina)
- Zhejiang Times (China)
- BioBenessere Project (Italy)
- MexBest (Mexico)

Participating foreign countries: 14

Exhibitors by foreign countries:

=

Argentina
Austria
Brazil
Canada
China
Germany
Italy
Netherlands
Mexico
Pakistan
Poland
Spain
Turkey
Usbekistan
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Visitors total: 20,998

Visitors by business: Retail, Distributor and Importer 58 %
Manufacturers, Suppliers, Exhibitor Guests 39 %
Speakers, Guests 2%
Press 1%
Total 100.0 %
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International visitors from the following 82 countr ies:
Argentina, Australia, Austria, Algeria, Bahamas, Bahrain, Barbados, Belgium, Bermuda,

Benin, Brazil, Burkina Faso, Canada, Chile, China, Columbia, Costa Rica, Croatia, Denmark,
Dominican Republic, Ecuador, El Salvador, Finland, France, Germany, Ghana, Guatemala,
Greece, Haiti, Hong Kong, India, Indonesia, Ireland, Israel, Italy, Ivory Coast, Jamaica,
Japan, Jordan, Kuwait, Latvia, Lebanon, Lithuania, Malaysia, Mexico, Namibia, Nepal,
Netherlands, New Zealand, Nigeria, Norway, Pakistan, Panama, Paraguay, Peru,
Philippines, Poland, Portugal, Russia, Saudi Arabia, Senegal, Singapore, Slovenia, South
Africa, South Korea, Spain, Sri Lanka, Sweden, Switzerland, Taiwan Roc, Thailand, Trinidad
& Tobago, Turkey, Ukraine, United Arab Emirates, United Kingdom, United States, Uruguay,

Uzbekistan, Venezuela, Vietnam, Serbia

Primary job function of registrants:
33 % Executive
31 % Buyer
17 % Marketing & Sales
13 % Manager
6 % Broker
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Results from the exhibitors’ survey (International

(figures of 2008)

Question :

How would you rate the quality of
the visitors?

How do you assess the overall
success of your participation?

How would you rate the market
potential for your products in
North America?

Question:

Are you planning to exhibit again
at next BioFach America -
Organic Products Expo in 20097

- Post Show Report

exhibitors only):

. Not
Very good Good Satisfactory satisfactory
22 % 27 % 42 % 9%
(8 %) (26 %) (42 %) (24 %)
15 % 46 % 33% 6 %
(5 %) (34 %) (53 %) (8 %)
55 % 36 % 9% 0%
(n.a.) (n.a.) (n.a.) (n.a.)
Not yet
Yes No decided
52 % 0% 48 %
(40 %) (13 %) (47 %)

Testimonials — BioFach America 2009:

“The show so far is great. It's the second day
today and we do good business here. So it's
excellent for us,” says Stefan Hauke the sales
representative, USA of the German organic

brewery Neumarkter Lammsbrau.
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“At BioFach America you can meet the
highest quality companies, great
marketers, great wholesalers and retailers.
Every level that you want to have contact
with to start up your business is present at
this show.” (Becky Mills, Cell-Nique, USA)
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Exhibitors at BioFach America —

Organic Products Ex ~ po 2009:
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